
S .M. A .R .T. 
O B J E C T I V E S 
Specific, Measurable, 
Achievable, Relevant, 
Timely objectives.

M A R K E T I N G  P L A NOne-page
BR A N D  R E V I E W
Does it still make an 
impact? Does it need a 
refresh or an overhaul? If 
so, what does it need?

YO U R  BR A N D 
P O S I T I O N
A single statement that 
tells your customers 
what to expect, and 
differentiates you from 
your competitors. 

YO U R  C U S TO M E R S 
What segments will you 
be targeting?

S U C C E S S  M E T R I C S
Did you meet your S.M.A.R.T. 
objectives?  Did your tactics 
perform?

C O M M U N I C AT I O N S 
TA C T I C S  +  BU D G E T
How will you 
communicate and what 
will you spend to do it?


